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INTRODUCTION

Want to stand out in today's competitive job

market?

Our Personal Branding course can help!

In just three modules, you'll learn how to
develop a strong and cohesive personal
brand that sets you apart from the
competition and helps you achieve your

goals.
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UNLEASH YOUR POTENTIAL
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BENERITS

BY TAKING OUR PERSONAL BRANDING COURSE, YOU'LL:
9

e GAIN A CLEAR UNDERSTANDING OF PERSONAL
BRANDING AND WHY IT'S IMPORTANT.

e DEVELOP A SOLID PERSONAL BRAND THAT REFLECTS
YOUR UNIQUE SKILLS AND QUALITIES.

e LEARN HOW TO PROMOTE YOUR BRAND ONLINE AND
BUILD A STRONG ONLINE PRESENCE.

e [MPROVE YOUR COMMUNICATION, MARKETING, AND
NETWORKING SKILLS.

e STAND OUT FROM THE COMPETITION AND ADVANCE
YOUR CAREER.
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THERE ARE ONLY 3 MODULES IN THIS COURSE, AND
NSO HO AR SCANO e WE e AN Bra Lo B AR NG Dy B VDN [ TN G
Y O NGB T @ KNP N oA B O U E SR B RS O SER RO N FET TS G

1 AT S Ny PR RSN AT BR AN B

-Explain the origins of branding.
-Discuss brand archetypes, brand personalities and style
personalities.
-Explain the purpose and importance of a personal brand.
-Examine what a personai brand is not.

Identify the effects and outcomes of developing a personal brand.
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‘Define and understand your “Why.”
-Examine your personality AL
-Construct your vision and mission statement.
‘Define your niche and target audience.

-Identify methods to establish your credibility.
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oIdentif‘y brand attributes that will attrace your target customers.
-Create your brand identity and colour palette.
e ed e You ts b randsandir6Tl-rel ovsiactoss: s plarEofmss
{Craty your offer.
‘Develop your online presence.

Identify strategies for building your community.

AS YOU WORK THROUGH EACH OF THESE MODULES, YOU'LL DISCOVER A
WEALTH OF SMALL TASKS AND THOUGHT-PROVOKING EXERCISES. DON'T
WORRY, WE'RE CONFIDENT YOU CAN TACKLE THEM ALL! AND REMEMBER, THE
PURPOSE OF THIS COURSE IS TO HELP YOU BUILD A PERSONAL BRAND YOU
CAN BE PROUD OF AND MOVE FORWARD IN YOUR CAREER AND LIFE.
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STILL NOT SURE YOU WANT TO LEARN
EVERYTHING ABOUT PERSONAL BRANDING?

HERE ARE SOME MORE BENEFITS:

Ol

Stand out from the competition:
In today's crowded job market, a
strong personal brand can help you
stand out from other candidates.
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Increase your visibility:

A strong personal brand can help you
become more visible online and
offline, increasing your chances of
being discovered by potential clients,
employers, or collaborators.
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Expand your nectwork:

A strong personal brand can help you
expand your professional necwork and
connect with others in your field or
industcry.

07

Enhance your carcer prospects:

A strong personal brand can help you
advance by securing new job
opportunities or being promoted
within your organization.

09

Increase your job security:

A strong personal brand can make
you more valuable to your employer,
reducing the likelihood of being laid
off or losing your job.
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Build trust and credibility:

A well-defined personal brand can
help establish you as an expert in
your field and build trusc and
credibility with clients, employers,
and colleagues.
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Command higher rates:

A well-established personal brand can
help you command higher rates for
your services, as clients will be
Wiliing to pay more for someone with

a strong reputation and track record.
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Boost your confidence:

Developing a personal brand can help
you become more confident in
yourself and your abilities, which can
positively impact your personal and
professional life.
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Foster personal growth:

Developing a personal brand requires
self-reflection and introspection,
which can help you grow and develop.
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Make a positive impacet:

A strong personal brand can help you
positively impact your community or
industry, whether by sharing your
expertise, mentoring others, or

advocating for important causes.
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Flege arg Ao element-s\‘t.hat make up a SOlid personal brand: :

1. PURPOSE:

UNDERSTAND YOUR UNIQUE PURPOSE,
VALUES, AND GOALS CLEARLY.

2. PERSONALITY:

THE TRAITS AND QUALITIES THAT MAKE
YOU UNIQUE AND DISTINGUISH YOU
FROM OTHERS.

3. SKILLS & EXPERTISE:

YOUR KNOWLEDGE, ABILITIES, AND
EXPERIENCE IN A SPECIFIC FIELD OR
INDUSTRY.

4. REPUTATION:

YOUR PERCEIVED CREDIBILITY,
RELIABILITY, AND TRUSTWORTHINESS
AMONG YOUR TARGET AUDIENCE.

5. IMAGE AND STYLE:

YOUR VISUAL REPRESENTATION,
APPEARANCE, MANNERISMS, AND
COMMUNICATION STYLE.
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More about whatexactly is a personal braad -
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CONTENT:

THE TYPE AND QUALITY OF CONTENT YOU
PRODUCE AND SHARE, SUCH AS BLOG POSTS,
VIDEOS, PODCASTS, AND SOCIAL MEDIA POSTS.

. ONLINE PRESENCE:

YOUR PRESENCE ON VARIOUS ONLINE
PLATFORMS, SUCH AS LINKEDIN, TWITTER,
AND YOUR WEBSITE.

. EXPERIENCES:

YOUR PAST EXPERIENCES, BOTH PERSONAL
AND PROFESSIONAL, AND HOW THEY SHAPE
WHO YOU ARE.

FEEDBACK:

THE INPUT AND FEEDBACK YOU RECEIVE FROM
OTHERS, INCLUDING YOUR TARGET AUDIENCE,
CLIENTS, AND PEERS.




Personal

Branding
Chite c KIEER:

Our personal branding checklist is a
valuable tool to help you assess your
progress, identify areas where you
still need to grow, and get a sense of
what else you can learn and achieve
with our course. Use it to stay on
track and ensure you're making the
most of your personal branding
journey.
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ESTABLISHING
YOUR FOUNDATION

Establishing a foundation is critical
when building a personal brand because
it helps you clarify your goals, values,
and unique value proposition and

provides a solid framework for all your

brand-building efforcs.

For example, by defining your purpose
and mission statement, you can clarify
what motivates you and what you hope to
achieve through your work. This can
help you attrace clients, collaborators,
or job opportunities that align with your
values and goals. By understanding your
target audience and their needs and
desires, you can create content,
products, or services that resonate with
them and provide value, which can help
you build a loyal following and increase

your influence over time.

Moreover, by establishing a foundation
for your personal brand, you can create
a more consistent and recognizable
brand image ACTOSSS all your
communication channels, increasing your

brand's visibility and memorability.
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Overall,
establishing a
foundation is a
crucial step in
building a solid
personal brand.

It provides clarity,
coherence, and
direction to your
brand-building
efforts.

It helps you
create a more
compelling and
memorable
personal brand
that reflects your
values, expertise,
and unique value
proposition.




ESTABLISHING YOUR FOUNDATION

Define your personal brand purpose and goals.

Identify your values, mission, and vision.

Understand your target audience and what they want.

Conduct a personal SWOT analysis.

Conduct market research to understand your competition.

Create a personal brand statement.

Develop a brand personality.

Choose a brand name or use your name.

Register your domain name and social media handles.

Create a brand style guide.
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BUBEDING Y. OUR

ONEINE ‘PRESENCE

While having a personal website can be
beneficial ~ when  developing  your
personal brand, it is not an absolute

requirement.

A personal website can provide a
centralized platform to showcase your
portfoiio, share your expertise, and
provide information about your services
or products. It can also help you
establish yourself as a thought leader in
your industry and increase your

Visibility online.

You can also leverage other platforms or
communities where your target audience
is active, such as online forums, groups,
or podcasts. You can establish yourself
as a trusted authority in your field by
providing value and sharing your
expertise, even without a personal

website.

However, if you need
more resources or
expertise to create
and maintain a
personal website,
there are other ways
to build your online
presence and
promote your
personal brand. For
example, you can
use social media
platforms like
LinkedlIn, Twitter, or
Instagram to share
your content,
network with others,
and engage with
your audience.

\X/hether or not you need a personal Website depends on your goals, target

audience, and resources. While having a personal website can be a valuable asset

for buiiding your personai brand, there are other ways to establish yourseif as a

credible and authoritative figure in your industry.
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BUILDING YOUR ONLINE PRESENCE

Create a website that reflects your brand.

Optimize your website for search engines.

Use your website to showcase your work and accomplishments.

Create profiles on relevant social media platforms.

Develop a content strategy for your social media.

Use your social media to engage with your audience.

Utilize email marketing to stay in touch with your audience.

Create a portfolio of your work.

Use video to showcase your brand.

Utilize paid advertising to reach a larger audience.
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UNDERSTANDING BRAND ARCHETYPES

Understanding brand archetypes can be helpful before developing
a brand because it provides a framework for identifying the core
values, personality traits, and characreristics that make your

brand more relatable and appealing to your target audience.

Brand archetypes are universal behaviour patterns, personality
traits, and values identified and studied by psychologists,
anthropologists, and marketers. There are 12 commonly recognised
brand archetypes, such as the Hero, the Explorer, the Creator,
and the Sage.

By understanding these archetypes and how they relate to your
brand, you can create a more coherent and authentic brand
identity that resonates with your audience. For example, if you're
a fitness coach rargeting a young and adventurous audience, you
might choose the Explorer archetype and wuse images and

messaging emphasising exploration, adventure, and taking risks.

Understanding brand archetypes can also help you differentiace
your brand from competitors and create a more unique and
memorable brand idenctity. By tapping into archetypes mnot
commonly used in your industry, you can create a brand that

stands out and attracts attention.

While wunderstanding brand archetypes is not essential for
developing a brand, it can be a valuable tool for creating a more

compelling brand identity.
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UNDERSTANDING BRAND ARCHETYPES

Identify the 12 brand archetypes and what they represent.

Determine which brand archetype resonates with your brand.

Develop a strategy to integrate your brand archetype.

Use your brand archetype to inform your messaging.

Use your brand archetype to inform your visual identity.

Use your brand archetype to inform your tone of voice.

Use your brand archetype to inform your brand story.

Use your brand archetype to inform your customer experience.

Use your brand archetype to inform your marketing & advertising.
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CRAFTING YOUR BRAND IDENTITY

A  brand

personal brand because it helps you establish a visual

identity is essential when developing a

and emotional connection

with your audience and

create a more memorable and cohesive brand image.

Your brand identity

elemencts such as your logo, colour

palette, typography, imagery, and

design style.

elements carefully and using them

consistently

communication channels can create

a unique and recognizable brand

identity that

personality, values, and expertise.

Morecover, a consistent and well-
brand

create a sense of familiaricy and

executed identity can

trust with your audience,
making it casier for them to
recognize and remember your
brand. This can be especially
important when building a
personal brand, as it can help
you establish a loyal following
and expand your reach over

time.
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includes

Choosing these

ACTOSS all your

reflects your

A strong brand identity can also

help you differentiate yourself
from competitors and create a more
professional and trustworthy
image. By using high-quality design
and imagery, you can convey
sense of professionalism and
attention to detail, increasing your
perceived value and atctracting

more clients or job opportunities.

A strong brand identity is a
crucial component of developing
a personal brand. It can help you

establish a

memorable visual and emotional

distinctive and

connection with your audience,
differentiate yourself from
competitors, and create a more
professional and trustworthy

image.




Understand the role of colour in branding.

Choose a colour scheme that reflects your brand.

Use colour to create an emotional connection with your audience.

Understand the psychology of fonts in branding.

Choose a font that reflects your brand personality.

Use font hierarchy to communicate your message effectively.

Develop a visual style that reflects your brand.

Use imagery and photography to create a consistent look and feel.

Use design elements to enhance your brand identity.

Ensure your brand identity is consistent across all channels.

Book a photoshoot.
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POLISHING YOUR IMAGE & STYLE

Your personal image
and style can
contribute
significantly to
people’'s opinions
about you because
they are the first
things people notice
about you and can
influence their
perceptions of your
personality,
credibility, and
professionalism.

For example, if you
dress
professionally and
confidently, people
may perceive you
as competent and
trustworthy. On the
other hand, if you
dress sloppily or
inappropriately,
people may view
you as
disorganised or
unprofessional.

Moreover, your
personal image and
style can help you
communicate your
personality and values
and create a more
distinctive and
memorable brand
image. For instance, if
you have a unique
sense of style that
reflects your
creativity and
innovation, it can help
you stand out from
the crowd and attract
clients or job
opportunities that
value those traits.

Overall, your personal
image and stylc can
significantly impact
people's opinions about
you and your brand and
can be a powerful tool
for building
credibility,
communicating your
values, and creating a
more memorable and

authentic brand image.



DEVELOP A PERSONAL
STYLE THAT REFLECTS
YOUR BRAND.

USE COLOUR PSYCHOLOGY
TO ENHANCE YOUR
PERSONAL IMAGE.

CHOOSE CLOTHING THAT
REFLECTS YOUR BRAND
PERSONALITY.
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COMMUNICATION SKILLS:

Effective communication is essential for building a solid personal brand. This

includes written and verbal communication and listening actively and responding

appropriately.
CREATIVITY:

Developing a unique and memorable personal brand requires creativity. This includes

thinking outside the box, developing new ideas, and innovating in your field.

MARKETING AND BRANDING SKILLS:

You must understand marketing and branding principles well to build a solid
personal brand. This includes knowledge of branding strategies, market rescarch, and

social media marketing.

NETWORKING SKILLS:

Building a solid personal brand requires building relationships with ocher
professionals in your field. This requires strong networking skills, including

connecting with others, building rapport, and maintaining relationships.

SELF-AWARENESS:

Developing a solid personal brand requires a strong sense of self-awareness. This
includes understanding your strengths and weaknesses, as well as your values,

passions, and purpose.

TIME MANAGEMENT:

Building a solid personal brand requires time and efforc. Strong time management
skills are essential to ensure that you can dedicate the necessary time and

resources to building and maintaining your personal brand.

ADAPTABILITY:

Adapting to changing circumstances and trends is essential for building a solid

personal brand. This includes being open to new ideas and adjusting your strategy as

needed.
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https://thebeautybrand.co.za/personal-branding/

